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Design is intelligence 
made visible.

Alina Wheeler
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When the Greater Yuma Economic Development Corporation came 
to Imaginary Friends, the project quickly became bigger than simply 
updating a logo. GYEDC had already built trust in the region, and their 
visual system needed to work harder across the places where economic 
development conversations actually happen. Site selectors, investors, 
local partners, board members, vendors, and community stakeholders 
all needed to see the same level of clarity, credibility, and consistency.

We helped build a brand foundation that gave GYEDC a flexible identity 
system with clear technical rules behind it. The work included logo 
variations, color standards, typography direction, usage guidelines, 
co branding guidance, custom industry iconography, and a 56 page 
brand guide that pulled the full system into one usable reference. We 
also extended that foundation into practical rollout materials including 
stationery, business cards, name badges, and supporting collateral.

OUR WORK WITH THE
GREATER YUMA ECONOMIC 
DEVELOPMENT CORPORATION



This project earned Project of the Year because it shows what a strong 
brand system is supposed to do. It protects the trust already built, 
reduces visual drift, gives the team a clear framework, and makes the 
organization easier to recognize across print, digital, presentations, 
events, partner materials, and everyday communication. GYEDC needed 
more than a logo that looked current. They needed a brand system that 
could carry serious conversations with confidence and be executed 
evenly throughout the organization.

Jump to BRAND IDENTITY 
for a better look!





BRAND
IDENTITY

Your brand is what other people say about 
you when you’re not in the room, but 
effective branding means there are no 
“other people.” 

—Jeff Bezos 
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DIGITAL
FOOTPRINT

A website without visitors is like a ship 
lost in the horizon. 

—Dr. Christopher Dayagdag 
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Features: 
Informative, Client 
Editable, Expandable. 
Modern Aesthetic.

RESPONSIVE 
WEBSITE DESIGN 
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Features: E-Commerce Enabled, Modernized, Responsive, Client 
Editable. 

RESPONSIVE WEBSITE DESIGN & EXECUTION
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Features: Responsive, SEO Ready, Custom Directory, Client Portal, 
Expandable. 

RESPONSIVE WEBSITE DESIGN & EXECUTION
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Features: SEO Optimized, Client Editable, Informative, Expansive. 

RESPONSIVE WEBSITE DESIGN & EXECUTION
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Features: Client Editable, Event Posting, Video Embedded, Client 
Editable, Inviting.

RESPONSIVE WEBSITE DESIGN & EXECUTION
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STRATEGIC
ENGAGEMENT

You’ve got to start with the customer 
experience and work back toward the 
technology, not the other way around. 

—Steve Jobs
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Code to View 
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SCAN THE QR CODE TO VIEW THIS CATALOG
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PROMOTIONAL
MATERIALS

Certificate    92
Fridge Magnet   93

Popcorn Bag Label   94
Pizza Box Label   95
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Acrylic Sign 105
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WORSHIP
WE WELCOME YOU

as we all gather to worship today

Please fill in and place in offering plate.

Date:
Service Attended:

7:00pm          9:00am

Name:
Local Address:

City:
Phone:
                          Change of Address

Family Members attending with you:

IF YOU DESIRE TO COMMUNE WITH US, WE ASK THAT YOU READ THE

OPPOSITE SIDE OF THIS CARD. THANK YOU.

I am a member

I am a visitor – first time

I am a Winter Visitor

(please include Home Church)

I desire a pastoral call

I would appreciate information on

joining Calvary Lutheran Church

I’m going in the hospital. Date:

Home Church:

HOLY COMMUNION
If you desire to commune with us today, we ask that you carefully read the following Communion statement and that you kindly respect our stand and our practice of Holy Communion.

Communion is both a participation in Christ’s true body and blood for the forgiveness of sins, and a statement of fellowship among those who participate. Members of our congregation, and members of a sister congregation of the Lutheran 

Church-Missouri Synod who have properly prepared themselves are invited to attend. If you are a member of a Synod not in fellowship with us or are of another denomination, please see the pastor prior to attending Communion for the first time.

Please list all who are communing:

FO
R

M
S
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Our uniquely different marketing company offers stunning 
graphics and design solutions. Our team excels at creating 
mind blowing ideas while executing world class client brand 
experiences. By laser focusing on customer needs, goals 
and desires, your Imaginary Friends educate, motivate and 
inspire the community and the universe.

05
THE
TEAM



JON PERRY

Jon Michael Perry is the founder of 
Imaginary Friends design studios, a 

Yuma, Arizona based brand strategy and 
design firm helping businesses, nonprofits, 

and organizations find clarity in who they are 
and confidence in how they show up.

For over 24 years, Jon has guided clients through brand identity 
discovery, digital presence, and strategic engagement, including 
logo systems, brand guides, websites, campaigns, direct mail, 
trade shows, sponsorship programs, and author consulting.

He is known for turning uncertainty into a clear path forward 
with a steady, practical approach that blends creativity, business 
experience, and mentorship. His work includes the rebrand of 
Greater Yuma Economic Development Corporation and has 
earned ADDY Award recognition.

Beyond client work, Jon supports rural business growth and 
the next generation of creatives through internships, SkillsUSA 
support, and career and technical education involvement.

founder



Melony is the office ‘mom’-ager 
coming in like a wrecking ball to shake 
things up and help drive the team to 

an elevated standard. If something goes 
awry, you can be sure Melony will be 

there to straighten things up.

office manager
MELONY MARTIN



Ethan is a budding programmer and 
self-proclaimed padawan in the world 
of tech, blending his love for computers 
and gaming into a journey of discovery. 
With a knack for crafting fun projects 
and a curiosity that drives him to learn, 
he’s all about tackling challenges and 
finding creative solutions.

ETHAN ARVIZO

Ana’s early passion for traditional art led 
her to pursue a graphic design major at 
AWC, followed by her transfer to NAU, 

where she graduated with a Bachelor’s 
Degree in Visual Communications. Her 

goal is to create projects that make a long 
lasting visual impact!

visual alchemist

print tech

ANA RUBIO BARRERA



Sarah started in the arts with 
illustration but found web design 
along the way. After earning a degree 
in Graphic and Animation Design, they 
traded the east coast for the west. From 
comics to Buffy, they’ve always worn the 
nerd title proudly.

SARAH SCOTT
digital pathfinder

Valeria was born in Yuma and has a 
background in music and film. She 
enjoys jumping into creative projects 
and helping wherever she’s needed. 
Whether she’s helping move projects 

forward, editing videos, or lending a 
creative eye to a new idea, she loves 

keeping things moving. 

VALERIA  MARTINEZ
first impressions director



FEELING INSPIRED?
Let's Create Something Amazing Together!

Scan the Code & Start Today!
neversee.me/booking
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